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Disclaimer

This presentation contains information and analysis on financial statements as well as forward-looking statements that
reflect ATP management’s current views with respect to certain future events. Although it is believed that the information
and analysis are correct and expectations reflected in these statements are reasonable, they may be affected by a variety
of variables and changes in underlying assumptions that could cause actual results to differ materially. Neither ATP nor

any of its managers or employees nor any other person shall have any liability whatsoever for any loss arising from the

use of this presentation.
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Q1 2023 Highlights: Solid Start to Year

TRY 86.4M A 91% vov

TRY 162.4M /. 84% vovy

GP Margin 53.2%
+4.0 points QoQ

TRY 42.9M A 56% vov TRY 41.6 M A 51% voy
EBITDA Margin 26.4% Net Income Margin 25.6%
+2.2 points QoQ +2.2 points QoQ
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Q123 Progress: A Diversified Business Model
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= 36 to 60 month MRRs contributing to growth

= Volume of BIST among competitive systems 51%’

= Opportunities with new entrants to financial markets,
next gen mobile app, banks-to-brokerage and
international business development

4 :’ Zenia \

Providing solutions to 4 of the top 20 QSR brands in the world
547 customers in 5 countries

Servicing 3100+ restaurants - 1412 in TR; rest international
New sales of new line of kiosks and kitchen display systems
Opportunities pursued in Asia Pacific & Europe

= <

ATP
0‘ Digital.

= Steadily expanding customer base servicing 68
mid-to-large size companies

= Digital transformation projects

= Expanding comprehensive IT services portfolio

>GreenX

= Created to support the digitalization of the energy
sector

= Green certificate trading platform to connect energy producers
and users for a greener future

= Cloud software platform to launch in Q3'23

.

ATR
CHINA

= Visible presence with a major global brands
= Innovation bridge to World's 2nd largest market
= Hub with access to Asia Pacific markets <
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Our Operations
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Strategic investment; TiklaGelsin & Fiyuu serving 241 brands
and at approx. 1,400 locations

Extensive delivery network with 4,500 riders in 70+ cities
Fiyuu's capacity reached to more than 150K deliveries per day
Integrations of other brands in a marketplace underway J

¥ 4 \J
‘ E \ AI p 1. Market share of BIST trading volume as of December 31, 2022 among direct competitors; Source: TSBP



Balanced Revenue Distribution Contribution to Performance’

|
Revenue Distribution Revenue Distribution
Domestic & International Q1 2023 By Business Area
REVENUE 97.9M
162.4M en s
109.4Mm R
YoY 30.3m
%163,0 YoY
%86,2
34.1M
53.0M Yor
YoY %137,4
%13,1 Revenue Distribution sl Tradesoft ®Zenia L4 ATP Digital
|l Domestic M International by Currency
47.3M
YoY
%A45,2
74.5M 40.6M
YoY
o, YoY
%137,0 %66, 1

N \J .
‘ _‘; ATP WM TRY ®USD/RMB (Exports) kdUSD ( Domestic) 1. Numbers in Million TRY
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Higher Predictability with MRRs

Q1°23 MRR DISTRIBUTION STEADILY INCREASING MRR (M, TRY)
120
100
[Tradesoft [dZenia [JATP Digital
80
Q1 2023 -
MRR REVENUES GROWTH
TRY 96.7M 78.9% YoY 40
20
SHARE OF TOTAL REVENUES
0, > (o)
51.2% +8.3pp 59.5% 0
YE 2022 Q1 2023 Q421 Q122 Q222 Q322 Q422 Q123
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Servicing Leading Brands
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Finance and Capital
Markets Customers
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Customers
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Hospitality Industry
Customers

4.
BURGER
KING

@ amenex  sOylu

mevlana petrol
grup

o 1 restaurant
l brands
international

547

Customers
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Enterprise IT and
Digital Transformation
Customers
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Customers
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Drivers of Revenue Behind Strong Growth

Revenue Growth (M, TRY) Revenue Breakdown & Bridge (M, TRY)

B Tradesoft

W Zenia M ATP Digital

84%

v
Share of

1 66. 1 1 62. 4 Revenues

137% 86% 70%

A YoY A YoY A YoY

60%

19%

Ql.22 ATP Digital Tradesoft Zenia Q1.23

Q1.22 Q4.22 Q1.23



Solid EBITDA Performance, Steady Contribution from Business Areas

l

42,0 42,9

56,3%

27,5

Q1.22 Q4.22 Q1.23 Q1.2022 Q4.2022 Q1.2023
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Effective Financial Management

Net Income (M, TRY) Multiple Upsides & Developments

51.2% = Post pandemic China to pick up in 2023

= Kiosk business to gather momentum in H2

v
41,6
QoQ . .
) = Tradesoft mobile apps, GreenX and Tikla Gelsin
32.9% multibrand to launch in H2
31,3
275 = USD/TL rate was up 2.4% for Q1'23 vs. inflation
: rate of 12.5% (55% of business in USD and RMB)
= Price adjustment made end of 2022 to reflect into
2023 performance
= Government decision to provide %100 tax
exemption to R&D personnel; up from 75%
= As per General Assembly decision:a 30% of
distributable Net Profit to be distributed to our
shareholders on June 14t 2023

Q1.22 Q4.22 Q1.23
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Strong Balance Sheet and Improved Working Capital

Summary Balance Sheet (M, TRY) Working Capital/Revenue

31.03.2023 31.12.2022 A
Cash and cash equivalents 200.6 197.4 1.6%
Trade receivables 252.1 226,2 11.4%
Inventories 18.4 12,5 46.6%
Property, plant and equipment 5.8 54 6.4%
Intangible assets 138,2 107,1 29.0% 25.1%
Other Assets 451 42,1 7.0%
Total Assets 660.1 590,9 11.7%
Trade payables 143,5 113,8 26,0%
22,2%

Other Liabilities 49.2 54,2 -9,2%
Total Equity 467.4 422,8 10.5%
Total Liabilities & Equity 660.1 590,9 11.7%
Working Capital 127.0 124.9 1.6%

31.12.2022 31.03.2023
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Thank You

Umit Cinali Ceyhan Er Burcu Nergiz
CEO CFO IR Manager

www.atp.com.tr
yatirimci@atp.com.tr



http://www.atp.com.tr/

